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To be clear...
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I am not suggesting data tools can 
replace skilled journalism.
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Let’s face it, 
the robots 
still get it 
wrong. 
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Keyword and topic insights 
won’t tell us what to write. 

But they will tell us what people 
are interested in, and where.



There are two
types of topic and 
keyword data you 
should be 
leveraging daily:
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Internal topic data

External topic data
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Which insights can you gain 
from each of these data sets?
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Internal
(1st party data)

• Overall content consumption

• Best performing topics on search engines

• Performance by publishing volume 

(visitors per post)

• Cross-brand trends by topic

Internal topic data
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Tag data for visitors 
by post count



External
(3rd party data)

External topic data
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• Trending topics in your industry and markets

• How you stack up against your competitors

• Top keywords -- existing and potential

• Terms that trigger Google News results

• Opportunities for keyword optimization



You can use topic and keyword data to 
inform every stage of content creation
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Research

Ideation

Composition

Optimization

Promotion

Recirculation

1 2 3
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Research & Ideation
Finding opportunities

• Identify areas of “striking distance” in 
search results via keyword rankings and 
competitive research

• Isolate the terms that your brand surfaces 
on for Google News for fast traffic surges.

• Use topic discovery tools to keep a pulse 
on high-trafficked, new keywords to target

1 Striking Distance
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Topic Discovery

Topic Trends

Google News

Competitor Terms
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Composition & Optimization
Publishing data-informed content

• Use search engine data to compare terms for 
monthly search volume

• Integrate keyword insights for core fields 
directly into the CMS publishing process 

• Get content recommendations by term for 
length, tone of voice, internal linking, tagging 
and more via API integrations with SEO tools

Comparing Terms
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Optimizations

Keyword CMS 
Integrations 

Word Count by 
Term

Suggested Tags
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Promotion & Recirculation
Maximize your engagement

• Identify evergreen topics with a longer lifespan 
of engagement in search and social media

• Recirculate, re-share and continue to link-build 
to this content to support its growth

• Gain topic-level social media and link-building 
insights to make decisions about promotions 
and social sharing

3

Evergreen Terms



Link-building + Social media

Influencers

Evergreen Trends
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In conclusion:

You can use topic and 
keyword data to identify 
opportunities, ideate new 
stories, optimize content and 
expand your overall reach.  

External topic data

Internal topic data

Questions?


