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SALARY BY CATEGORY:

Advertising Sales or Regional Manager

C
ompensation bounced back for advertising sales or regional man-
agers in this year’s survey after falling dramatically in 2012.

At $52,456, mean base salaries returned to 2011 levels for con-
sumer ad sales managers, while jumping to $72,020—almost $30,000 
more than last year—for those in b-to-b.

Commissions and total compensation followed a similar pattern, 
staying close to historical norms in the consumer sector, and increas-
ing appreciably in b-to-b. Average commissions were up more than 
$10,000 and average total compensation rose $45,000 for b-to-b ad 
sales managers.

Not enough usable responses were collected to make a year-to-
year comparison for association ad sales or regional managers.

Revenue of the respondents’ publications always plays an im-
portant role in determining pay, but usually not as much as it did 
this year. Making an average of $141,000, those whose magazines 
generate at least $3 million earned close to double the amount of ad 
sales managers working for publications with less than $3 million in 
revenue.

Pay differences also grew between male and female ad sales man-
agers. Men averaged $134,000, while women came in at $55,000. n

Average Compensation by:
	 Total	 Base 
	 Compensation	S alary
Gender 
Male	 $134,000	 $82,812
Female 	 $55,000	 $37,840

Age
Under 40 	 -	 -
40 or older	 $105,000	 $65,310

Education
Graduated college	 $116,000	 $66,468
Postgrad degree	 -	 -

In New York City Area
Yes	 -	 -
No	 $102,000	 $62,424

Geographic Distribution
Northeast	 -	 -
Midwest	 $102,000	 $62,322
South	 -	 -
West	 -	 -

Years in Publishing Industry
10 years or fewer	 -	 -
10-19 years	 -	 -
20 years or more	 $103,000	 $61,079

Years in Publishing-Related Sales
10 years or fewer	 -	 -
10-19 years	 -	 -
20 years or more	 $107,000	 $62,595

Years in Current Position
5 years or fewer	 -	 -
5-9 years	 $99,000	 $58,113
10 years or more	 -	 -

Years at Present Company
3 years or fewer	 -	 -
3-9 years	 $93,000	 $56,637
10 years or more	 $117,000	 $83,304

Number of Publications Worked On
1 magazine	 $96,000	 $66,720
2 magazines or more	 $112,000	 $68,432

Number of Employees Supervised
None	 $107,000	 $77,361
1-4 employees	 -	 -
5 employees or more	 -	 -

Company Revenue
Less than $10 million	 -	 -
$10 million or more	 $133,000	 $88,711

Revenue of Respondent’s Publications
Less than $3 million	 $77,000	 $49,511
$3 million or more	 $141,000	 $90,663

Paid/Controlled Publications
Paid only	 $81,000	 $57,591
Controlled only	 $104,000	 $54,704
Mix of both	 -	 -

Mean Base Salary: 2012 vs. 2013
Base salaries returned to historical norms for consumer ad sales or regional managers 
after a tough 2012, while b-to-b pay reached new levels.
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Average Commission Compared to Total Compensation
Similar to the trend in base salary, b-to-b ad sales manager commission and total compensation rose 
significantly. Consumer managers stayed close to where they’ve been in the past. 
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