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have included custom publishing 
as a revenue category. In this area, 
the larger publishers saw revenues 
remain the same while smaller 
publishers doubled their market-
ing services revenue from 6 percent 
in 2011 (where we called it custom 
publishing) to 12 percent in 2012.  

What’s Growing,  
What’s Not
The top three fastest-growing seg-
ments for both small and large pub-
lishers in 2012 were digital, events 
and print advertising.

However, there wasn’t univer-
sal agreement on this. Fifty-seven 

percent of smaller publishers said 
digital was their fastest grow-
ing segment—64 percent of larger 
publishers said the same. This still 
leaves a significant portion of each, 
about half of smaller publishers and 
a third of larger publishers, who 
didn’t report digital as their fastest 
growing sector. 

More larger publishers, above 
$5 million in revenue, said events 
were the fastest growing segment, 
at 41 percent, which is in line with 
their larger share. Only 18 percent 
of smaller publishers said events 
were the fastest growing segment. 
Yet slightly more smaller publishers 
are seeing fast growth from print 
advertising—25 percent indicated 
this as their fastest growing sector 
compared with 19 percent of larger 
publishers.

In the meantime, a decent slice 
of both smaller and larger publish-
ers are showing marketing services 
on the uptick. Thirteen percent of 
small publisher respondents said 
this was their fastest-growing sector 
while 17 percent of larger publisher 
executives said the same.

Data and market informa-
tion sales, it should be noted, has 
remained at the bottom rung of rev-
enues for years. This once-buzzed 
about segment has never achieved 
the potential many thought it 
had. In 2012, both large and small 
publishers indicated this segment’s 
revenue share was in the (very) low 
single-digits.

Nevertheless, about a third (32 
percent) of larger publishers expect 
this segment to be a source of in-
creased revenue this year.

B-to-b leadership is optimistic 
for the year ahead. Eighty-five 
percent of respondents indicated 
revenues will increase between 2012 
and 2013. Only 12 percent expect 
it to stay the same, while three 
percent are forecasting a revenue 
decline.
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CHART 8: How much did your organization invest in new technology in 2012?

CHART 9: In what one area was your organization’s largest technological 
investment in 2012?
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