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More specifically, about 63 
percent of respondents expect 
revenues to grow somewhere 
between 5 and 19 percent from 
2012 to 2013.

Profitability
Eleven percent of publishers 
making under $5 million in 
revenue reported no profits. Only 
two percent of larger publish-
ers said the same. Conversely, 
10 percent of smaller publishers 
reported profits of 30 percent or 
higher while five percent of larger 
publishers indicated profits in 
this range. The bulk of publishers 
reported profits in the 5 percent 
to 19 percent range.

More specifically, 27 percent 
of smaller publishers said they 
made profits in the range of 5 
to 9 percent. A quarter of larger 
publishers made profits in this 
range. Almost the same number 
of larger publishers, 24 percent, 
made profits in the range of 15 to 
19 percent.

Digital, events and marketing 
services were the most profitable 
segments for both large and small 
publishers. This year marks the 
first year that marketing services 
broke into that grouping, occupy-
ing a more profitable spot than 
print and, in the case of smaller 
publishers, even events [Chart 4].

oPerating exPenses
Increases in operating expenses 
have remained fairly uniform 
over the last few years. Expenses 
related to the digital operation 
have stayed at the top—increas-
ing about 5 percent for smaller 
publishers in 2012 and 6 percent 
for bigger publishers. Event oper-
ating expenses for larger publish-
ers were at about the same level, 
but this has shown to be a larger 
segment overall for big publish-
ers. Smaller publishers reported 
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CHART 10: Which of the following changes do you anticipate for your organization in 2013?

CHART 11: in which of these areas is your organization planning to hire in 2013?

CHART 12: from which sources do you anticipate increased revenue for your
organization in 2013?

new events (2013 only)

online startup

ancillary service startup

acquisition of another company

magazine startup

acquisition by another company

NET: ACQUISITION

indicated at least one

none of these

online media

new print advertisers

existing print advertisers

events

marketing services (2013 only)

data/market info sales

readers (subscriptions,
content sales, etc.)

other

sales

editorial

e-media

marketing services (2013 only)

design

events

marketing

circulation

production

other

indicated at least one

not planning to hire in 2013
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