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SALARY BY CATEGORY:

Advertising Sales Director

S
alary trends switched and the gap between b-to-b, consumer and 
association advertising sales directors shrunk in this year’s survey.

Running counter to 2012, b-to-b ad sales directors got a 
4-percent bump in base salary up to $83,292, while their association 
counterparts dropped 4 percent to $82,611. Salaries for consumer ad 
sales directors fell less than 1 percent to $77,559. The gap between the 
highest and lowest average base salary—now at a little more than 
$5,700—has been significantly reduced in each of the last two years.

But while one gap got smaller, others widened.
Average commission increases varied, exacerbating the difference 

between b-to-b, consumer and association ad sales directors’ incen-
tive-based compensation.

Meanwhile, gender differences in pay ballooned back out to 
$26,000 after shrinking to $12,000 last year.

Geography also became a more noticeable point of distinction. 
Those in the Northeast make the most at $155,000, and those in the 
South make the least at $115,000—a $40,000 difference that was at 
$32,000 last year. The same goes for working inside or outside of the 
New York City area. City-goers earned $65,000 more than the rest of 
ad sales directors, up from $48,000 in 2012. n

Average Compensation by:
 ToTal Base 
 CompensaTion salary
Gender 
Male $141,000 $93,624
Female  $115,000 $79,810

age
Under 40  - -
40 or older $133,000 $88,140

education
Graduated college $136,000 $94,928
Postgrad degree $137,000 $88,365

in new york City area
Yes $185,000 $111,925
No $120,000 $82,680

Geographic Distribution
Northeast $155,000 $105,865
Midwest $118,000 $79,532
South $115,000 $76,245
West $139,000 $94,937

years in publishing industry
10 years or fewer $82,000 $58,000
10-19 years $139,000 $87,000
20 years or more $122,000 $89,000

years in publishing-related sales
10 years or fewer - -
10-19 years $132,000 $81,576
20 years or more $140,000 $101,080

years at present Company
5 years or fewer $142,000 $94,856
5-9 years $145,000 $98,165
10 years or more $120,000 $81,240

years in Current position
3 years or fewer $132,000 $85,932
3-9 years $131,000 $84,888
10 years or more $130,000 $97,760

number of publications Worked on
1 magazine $127,000 $93,726
2 magazines or more $134,000 $83,482

number of employees supervised
None - -
1-4 employees $105,000 $77,175
5 employees or more $156,000 $97,032

Company revenue
Less than $10 million $101,000 $73,427
$10 million or more $151,000 $93,620

revenue of respondent’s publications
Less than $3 million $106,000 $75,472
$3 million or more $170,000 $106,250

paid/Controlled publications
Paid only $123,000 $88,068
Controlled only $146,000 $92,126
Mix of both $124,000 $85,808

Mean Base Salary: 2012 vs. 2013
B-to-b and association ad sales directors saw their base salaries head in opposite 
directions, while their consumer counterparts saw base pay stay relatively flat.
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Average Commission Compared to Total Compensation
Total compensation and average commissions went up for all three publishing segments
in the 2013 survey.
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AvERAGE COMMiSSiOn:

$42,240

AvERAGE COMMiSSiOn:

$24,102

AvERAGE COMMiSSiOn:

$43,566

TOTAL COMpEnSATiOn:
$132,000

TOTAL COMpEnSATiOn:
$103,000

TOTAL COMpEnSATiOn:
$137,000

Source: Folio: and Readex Research
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