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“[I’ve] gotten much 
closer to the edit 
machine, espe-
cially as it relates 
to social media and 
support of sponsor-
ships.”
—An unnamed respondent to Folio:’s 2013
Advertising Sales Survey. Page 26

“When a guy like 
Andrew becomes 
available, even if 
there’s not an open 
job, it presents an 
opportunity that I 
feel like you have to 
take a risk and make 
a move.”
—M. Scott Havens, president, The Atlantic, 
on hiring Andrew Golis as an “entrepreneur-in-
residence.” Page 25

“I’ve built systems 
that weren’t going 
to be ready for a 
couple of years and 
by the time they 
were ready they 
were obsolete— 
so no more of that 
kind of planning or 
investment.” 
—Mitch Klaif, SVP/CIO, Time Inc. Page 33

QUOTABLE
Those changes may be a reflection of the buyers market which saw 

financials cut back by more than 35 percent in 2013. 

MIxEd MEdIA REsULTs
Like deal flow and pricing trends, media results were mixed when 
broken down by segment.

The void left from last year’s $7.1 billion Alibaba-Yahoo deal made 
for a considerable decline in b-to-b totals. BC Partners’ $4.4 billion 
acquisition of Springer Science & Business Media—the largest deal of 
any media sector in the first half—made up for some of the difference, 
but not all.

Online b-to-b media and technology (34 deals; $272 million) slowed 
considerably, while traditional b-to-b media activity (15; $188 million) 
increased, per JEGI. Berkery Noyes’ report concurred, noting a slight 
increase in b-to-b deal volume.

The firms differed on M&A in consumer publishing and mobile 
media, however.

JEGI had volume down about 10 percent across online and print 
consumer properties, while Berkery Noyes recorded 21-percent growth 
in consumer publishing—the largest jump for any segment. Converse-
ly, JEGI reported a 14-percent increase in mobile media acquisition 
volume; Berkery Noyes’ volume totals for mobile stayed flat.

Among the notable 1H media deals were Google’s $1.3 billion Waze 
purchase, Yahoo’s $1.1 billion Tumblr pick up, LinkedIn’s $90 million 
Pulse buy and the $94 million Demand Media acquisition of ecom-
merce marketplace Society6. 

Media M&A Activity slows in 1H
continued from page 12
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