
SALES

28 Folio: JULY/AUGUST 2012 | foliomag.com

SALARY BY CATEGORY:

Advertising Sales or Regional Manager

S
ales and regional managers were hit hard in the past year. Base 
salaries and total compensation fell sharply across the board.  

B-to-b sales managers saw their mean base salaries plummet 
from $51,798 in 2011 to $42,415 this year. Consumer sales manager 
base salaries fell from $51,000 in 2011 to $35,532 in 2012 and associa-
tion sales manager salaries fell $24,000 from 2011’s $60,525.

A similar story plays out with total compensation. B-to-b fell from 
$89,000 in 2011 to $85,000 in 2012; consumer dropped from $75,000 in 
2011 to $63,000 in 2012 and association dipped $6,000 from $75,000 in 
2011.

The gender gap is much wider for ad sales managers, with 
females making $26,000 less than their male counterparts in total 
compensation.

Years at the job still matters, with sales managers with 20 years 
or more in the publishing-related sales making $19,000 more than 
managers who have worked between 10 and 19 years in the business. 
Interestingly, the number of magazines worked on doesn’t impact 
compensation all that much. This may have to do with the broader 
array of products that are being sold, as well as the cross-platform 
nature of those sales. n

Average Compensation by:
 ToTal Base 
 CompensaTion salary
Gender 
Male $103,000 $51,000
Female  $77,000 $41,000

age
Under 40  - -
40 or older $94,000 $47,000

education
Graduated college $96,000 $50,000
Postgrad degree $81,000 $47,000

in new york City area
Yes - -
No $79,000 $40,000

Geographic Distribution
Northeast - -
Midwest $90,000 $50,000
South $70,000 $31,000
West - -

years in publishing industry
10 years or fewer $92,000 $49,000
10-19 years $80,000 $42,000
20 years or more $95,000 $47,000

years in publishing-related sales
10 years or fewer $92,000 $49,000
10-19 years $76,000 $45,000
20 years or more $95,000 $44,000

years in Current position
5 years or fewer - -
5-9 years $94,000 $45,000
10 years or more $82,000 $37,000

years at present Company
3 years or fewer $83,000 $46,000
3-9 years $89,000 $59,000
10 years or more $95,000 $41,000

number of publications Worked on
1 magazine $90,000 $50,000
2 magazines or more $89,000 $45,000

number of employees supervised
None $87,000 $51,000
1-4 employees $96,000 $38,000
5 employees or more - -

Company revenue
Less than $10 million $63,000 $34,000
$10 million or more $116,000 $58,000

revenue of respondent’s publications
Less than $3 million $69,000 $33,000
$3 million or more $117,000 $68,000

paid/Controlled publications
Paid only - -
Controlled only $88,000 $31,000
Mix of both $91,000 $52,000

Mean Base Salary: 2011 vs. 2012
Base salary took a tumble for sales managers over the past year, with association 
sales managers falling farthest—from $60,525 in 2011 to $36,363 in 2012.
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Average Commission Compared to Total Compensation
B-to-b sales managers received the highest commissions compared to their consumer and association 
counterparts, and also pulled in the highest total comp in 2012. 
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AvERAGE COMMiSSiOn:

$40,035

AvERAGE COMMiSSiOn:

$24,192

AvERAGE COMMiSSiOn:

$31,395

TOTAL COMpEnSATiOn:
$85,000

TOTAL COMpEnSATiOn:
$63,000

TOTAL COMpEnSATiOn:
$69,000

Source: Folio: and Readex Research
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