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SALARY BY CATEGORY:

Advertising Salesperson,
Account Executive or Category Manager

T
his category did not receive as many usable responses to the 
survey as the other categories. There were enough b-to-b account 
executive responses, though, to see that base salary also declined 

for this group—dropping about $5,000. Total compensation, however, 
jumped significantly, going from $76,000 in 2011 to $90,000 in 2012. 
Not shown here, consumer total comp was $97,000 in 2011’s survey.  

The average commission compared to total compensation also 
jumped. In this year’s survey, it’s $41,670, or about 46 percent. Last 
year, average commission for b-to-b account executives was $22,116, 
or about 29 percent of total compensation. 

Cross-tabulation is difficult to determine based on the low number 
of usable responses this year, but as in the other categories, the gen-
der gap is significant, recording the highest difference at $29,000 less 
for female account executives. 

Company revenue seemed to have no impact on salary, with 
account execs at companies with less or more than $10 million both 
making $92,000 in total compensation. 

Average Compensation by:
 ToTal Base 
 CompensaTion salary
Gender 
Male $107,000 $67,000
Female  $78,000 $50,000

age
Under 40  - -
40 or older $97,000 $58,000

education
Graduated college $97,000 $55,000
Postgrad degree - -

in new york City area
Yes - -
No $91,000 $59,000

Geographic Distribution
Northeast - -
Midwest - -
South - -
West - -

years in publishing industry
10 years or fewer - -
10-19 years - -
20 years or more - -

years in publishing-related sales
10 years or fewer - -
10-19 years - -
20 years or more - -

years at present Company
5 years or fewer - -
5-9 years - -
10 years or more $79,000 $54,000

years in Current position
3 years or fewer - -
3-9 years $93,000 $71,000
10 years or more - -

number of publications Worked on
1 magazine - -
2 magazines or more $98,000 $59,000

number of employees supervised
None $81,000 $54,000
1-4 employees - -
5 employees or more - -

Company revenue
Less than $10 million $92,000 $53,000
$10 million or more $92,000 $63,000

revenue of respondent’s publications
Less than $3 million $69,000 $51,000
$3 million or more - -

paid/Controlled publications
Paid only - -
Controlled only - -
Mix of both - -

Mean Base Salary: 2011 vs. 2012
Only the b-to-b category had enough useable responses to record accurate salary figures, 
with b-to-b account executives dropping about $5,000 in mean base salary in 2012. 
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Average Commission Compared to Total Compensation
Total compensation jumped nicely for account executives in 2012, going from $76,000 in 2011
to $90,000 this year.
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AvERAGE COMMiSSiOn:

$41,670
TOTAL COMpEnSATiOn:

$90,000
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