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Executive 
Shakeup
Major consumer publishers un-
dergo a fl ood of management 
changes.
BY MATT KINSMAN

ONE ALMOST NEEDS a fl ow chart to 
keep track of the barrage of high-profi le 
executive changes at consumer publish-
ing companies over the last two months. 
In July, Condé Nast group president David 
Carey left the company to take over as president of Hearst, 
with longtime president Cathie Black moving up to chair-
man. Subsequently, Condé Nast announced a manage-
ment reorganization that resulted in consumer marketing 
president Robert Sauerberg becoming president. Linda 
Johnson Rice resigned as president of Johnson Publishing, 
as did president and COO Anne Sempowski Ward (John-
son Rice was replaced by Johnson consultant and former 
White House social secretary Desiree Rogers). 

Then came the surprise announcement that Jack Grif-
fi n, president of Meredith’s National Media Group, would 
be replacing Ann Moore as CEO of Time Inc. 

Additional changes include U.S. News & World Report
president Bill Holiber taking on the role of CEO at New York 
Daily News (while retaining his old job), audio magnate 
Sidney Harman buying Newsweek and enthusiast publisher 
Kalmbach Media acquiring Discover. What’s clear is major 
consumer publishers are pursing a signifi cant change in di-
rection. How, and if, they get there, is another question.

Where They Go from Here 
Wooing Carey from one of its chief rivals is seen as a major 
coup for Hearst but it may say as much about the current 
direction of Condé Nast. In June, longtime Vogue publisher 

Tom Florio left Condé Nast 
with hopes of starting his 
own company. Some observ-
ers say both Carey and Flo-
rio (and other higher-ups) 
were frustrated with a lack 
of upward mobility, with  
CEO Charles Townsend 
still very much in control. A 
return to Hearst (he served 
as publisher of SmartMoney, 
Hearst’s joint venture with 
The Wall Street Journal) gives 
Carey the chance to run a 
major magazine company.

Shortly after the depar-
ture of Carey and Florio, 
Condé Nast announced a 
management reorganiza-
tion it says aligns the com-
pany for digital growth, in-
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