2010 Forio: B-to-B CEO Survey

CHART 1: Approximately how much of your organization’s revenue
do you estimate came from each of these sources in 20092
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CHART 2: What were the fastest growing parts of your
organization’s business in 20092
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CHART 3: Compared to 2009, how do you expect your
organization’s revenue to change in 20102
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CHART 4: From which sources do you anticipate increased
revenue for your organization in 20102
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CHART 5: Approximately how much of your organization’s
revenue do you estimate will come from each of these sources in 20102
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CHART 6: What was your organization’s overall profitability in 20092
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CHART 7: How profitable were each of these areas
of your organization in 20092

online/media Company Revenue

data/market 13.5% <$5 million
info sales 13.2% $5 million+

events 1 2.6%

print

online/media

data/market 18.7%
info sales 16.5%
events A
print 11.8%
0 5 110 15 20




2010 Forio: B-to-B CEO Survey

6

CHART 8: Compared to 2008, about how much did your organization’s
operating expenses increase in each of these areas in 20092
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CHART 9: Compared to 2009, about how much do you anticipate

your organization’s operating expenses will increase in each of these
areas in 2010¢
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CHART 10: How much did your organization invest in new technology in 20092

$1M or more|0%
$500,000 - $999,999|0% Company Revenue
$250,000 - $499,999 0% | |

$100,000 - $249,999 -
$75,000 - $99,000 [ $5million+ |
$50,000 - $74,999

$25,000 - $49,999
$10,000 - $24,999 |
less than $10,000 |
did not invest in 2009

$1M or more 8%]|
$500,000 - $999,999 5%)|
$250,000 - $499,999 12%]
$100,000 - $249,999 14%)|
$75,000 - $99,000 12%
$50,000 - $74,999 12%
$25,000 - $49,999 11%
$10,000 - $24,999 11%
less than $10,000 5%)|
did not invest in 2009 8%|

0 5 10 15 20 25 30

35



2010 Forio: B-to-B CEO Survey

CHART 11: In what one area was your organization’s largest

technological investment in 20092
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CHART 12: In which of these areas is your organization planning to hire in 20102
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CHART 13: Which of the following changes do you anticipate
for your organization in 20102
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CHART 14: What would you consider your
organization’s top priorities for 20102

increasing profitability
revenue growth
increasing web business

delivering RO for advertisers

creating new marketing tools
for advertisers

revenue diversification
increasing market share
creating live events
cutting cost

editorial integrity
spin-off businesses

staff stability

hiring

other

increasing profitability
revenue growth
increasing web business

delivering RO for advertisers

creating new marketing tools
or advertisers

revenue diversification
increasing market share
creating live events
cutting cost

editorial integrity
spin-off businesses

staff stability

hiring

other

| Company Revenue

2%
1%
2%

| $5million+ |

51%|

49%)|

36%|

41%]|

26%|

20%]

24%|

11%
7%
5%
4%
1%
1%
0% l

0 10

20 30 40 50



